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This exceptional new text offers an up-to-date and integrated approach to communication law. Written by
two practicing attorneys with extensive experience teaching the communication law course, Law for
Advertising, Broadcasting, Journalism, and Public Relations covers the areas of communication law
essential and most relevant for readers throughout the communication curriculum. Its integrated approach
will serve students and practitionersin advertising and public relations as well as those in journalism and
electronic media

Providing background to help readers understand legal concepts, this comprehensive communication law text
includes an introduction to the legal system; coverslegal procedures, structures, and jurisdictions; discusses
the First Amendment and electronic media regulations; and considersissues of access. Additional material
includes: *intellectual property law; * employment and agency law, with explanations of how these laws
create obligations for mass communication professionals and their employees; * commercial communication
laws; and * specia laws and regulations that impact reporters, public relations practitioners, and advertisers
who deal with stock sales.

Specia features of this text include:

*Magic Words and Phrases--defining legal terms;

*Cases--illustrating key points in each chapter;

* Practice Notes--highlighting points of particular interest to professional media practices;
*Instructions on finding and briefing cases, with a sample brief; and

*Examples of legal documents and jury instructions.

Thistext isintended as an introduction to communication law for students and practitioners in mass
communication, journalism, advertising, broadcasting, telecommunications, and public relations.
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From reader reviews:
Kevin White:

Hey guys, do you wants to finds a new book to read? May be the book with the name Law for Advertising,
Broadcasting, Journalism, and Public Relations: A Comprehensive Text for Students and Practitioners (Lea's
Communication Series) suitable to you? Typically the book was written by well-known writer in this era.
The actual book untitled Law for Advertising, Broadcasting, Journalism, and Public Relations: A
Comprehensive Text for Students and Practitioners (L ea's Communication Series)is one of several books this
everyone read now. This specific book was inspired a number of people in the world. When you read this
book you will enter the new dimensions that you ever know before. The author explained their concept in the
simpleway, thus al of people can easily to understand the core of this reserve. This book will giveyou a
wide range of information about this world now. In order to see the represented of the world in this book.

Donald Cortes:

Precisely why? Because this Law for Advertising, Broadcasting, Journalism, and Public Relations: A
Comprehensive Text for Students and Practitioners (Lea's Communication Series) is an unordinary book that
the inside of the guide waiting for you to snap that but latter it will distress you with the secret that inside.
Reading this book beside it was fantastic author who write the book in such incredible way makes the
content inside of easier to understand, entertaining approach but still convey the meaning thoroughly. So , it
isgood for you for not hesitating having this any longer or you going to regret it. This phenomenal book will
give you alot of rewards than the other book include such as help improving your ability and your critical
thinking means. So, still want to hold off having that book? If | were being you | will go to the book store
hurriedly.

Patrick Richards:

Y our reading sixth sense will not betray an individual, why because this Law for Advertising, Broadcasting,
Journalism, and Public Relations: A Comprehensive Text for Students and Practitioners (Leds
Communication Series) e-book written by well-known writer whose to say well how to make book which
can be understand by anyone who read the book. Written inside good manner for you, leaking every ideas
and writing skill only for eliminate your own personal hunger then you still doubt Law for Advertising,
Broadcasting, Journalism, and Public Relations: A Comprehensive Text for Students and Practitioners (Lea's
Communication Series) as good book but not only by the cover but also by content. Thisis one book that can
break don't evaluate book by its handle, so do you still needing one more sixth sense to pick that!? Oh come
on your studying sixth sense aready alerted you so why you have to listening to another sixth sense.

Amanda Garcia;

Y ou may get this Law for Advertising, Broadcasting, Journalism, and Public Relations: A Comprehensive



Text for Students and Practitioners (Lea's Communication Series) by go to the bookstore or Mall. Simply
viewing or reviewing it can to be your solve trouble if you get difficulties for ones knowledge. Kinds of this
e-book are various. Not only by means of written or printed but additionally can you enjoy this book by e-
book. In the modern eralike now, you just looking by your mabile phone and searching what your problem.
Right now, choose your own ways to get more information about your reserve. It is most important to
arrange you to ultimately make your knowledge are still change. Let's try to choose proper ways for you.
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